COCA-COLA

Mission, Vision & Values

The world is changing all around us. To continue to thrive as a business over the next ten years and beyond, we must look ahead, understand the trends and forces that will shape our business in the future and move swiftly to prepare for what's to come. We must get ready for tomorrow today. That's what our 2020 Vision is all about. It creates a long-term destination for our business and provides us with a "Roadmap" for winning together with our bottling partners.

	Our Mission
Our Roadmap starts with our mission, which is enduring. It declares our purpose as a company and serves as the standard against which we weigh our actions and decisions.

· To refresh the world...

· To inspire moments of optimism and happiness...

· To create value and make a difference.

	Our Vision 
Our vision serves as the framework for our Roadmap and guides every aspect of our business by describing what we need to accomplish in order to continue achieving sustainable, quality growth.

· People: Be a great place to work where people are inspired to be the best they can be.

· Portfolio: Bring to the world a portfolio of quality beverage brands that anticipate and satisfy people's desires and needs.

· Partners: Nurture a winning network of customers and suppliers, together we create mutual, enduring value.

· Planet: Be a responsible citizen that makes a difference by helping build and support sustainable communities.

· Profit: Maximize long-term return to shareowners while being mindful of our overall responsibilities.

· Productivity: Be a highly effective, lean and fast-moving organization.

	Our Winning Culture
Our Winning Culture defines the attitudes and behaviors that will be required of us to make our 2020 Vision a reality. 

	Live Our Values 
Our values serve as a compass for our actions and describe how we behave in the world.

· Leadership: The courage to shape a better future

· Collaboration: Leverage collective genius

· Integrity: Be real

· Accountability: If it is to be, it's up to me

· Passion: Committed in heart and mind

· Diversity: As inclusive as our brands

· Quality: What we do, we do well



	Focus on the Market 


· Focus on needs of our consumers, customers and franchise partners

· Get out into the market and listen, observe and learn

· Possess a world view

· Focus on execution in the marketplace every day

· Be insatiably curious

	Work Smart


· Act with urgency

· Remain responsive to change

· Have the courage to change course when needed

· Remain constructively discontent

· Work efficiently

	Act Like Owners


· Be accountable for our actions and inactions

· Steward system assets and focus on building value

· Reward our people for taking risks and finding better ways to solve problems

· Learn from our outcomes -- what worked and what didn’t

	Be the Brand


· Inspire creativity, passion, optimism and fun


SOUTH RIVER HIGH SCHOOL

South River offers an enriching and rigorous academic program where students will become self-directed individuals able to thrive in an ever-changing technological world. South River provides a safe and stimulating learning environment with opportunities to engage in school and community service. South River emphasizes integrity, respect for diversity, and pride in education to prepare students for success in the 21st century.
We believe that…
· Excellence is achievable and always worth the investment.
· The most effective learning environment is one in which staff and students are actively engaged.
· Students must be equipped with life long learning tools to succeed in a changing society.
· Each person has unique talents and perspectives that contribute to the value of the school community.
· All students can positively impact their community.
· Students, family, school staff, community, and government share the responsibility for advancing the school mission.
STARBUCKS

Our mission: to inspire and nurture the human spirit – one person, one cup and one neighborhood at a time.

Here are the principles of how we live that every day:

Our Coffee

It has always been, and will always be, about quality. We’re passionate about ethically sourcing the finest coffee beans, roasting them with great care, and improving the lives of people who grow them. We care deeply about all of this; our work is never done.

Our Partners

We’re called partners, because it’s not just a job, it’s our passion. Together, we embrace diversity to create a place where each of us can be ourselves. We always treat each other with respect and dignity. And we hold each other to that standard.

Our Customers

When we are fully engaged, we connect with, laugh with, and uplift the lives of our customers – even if just for a few moments. Sure, it starts with the promise of a perfectly made beverage, but our work goes far beyond that. It’s really about human connection.

Our Stores

When our customers feel this sense of belonging, our stores become a haven, a break from the worries outside, a place where you can meet with friends. It’s about enjoyment at the speed of life – sometimes slow and savored, sometimes faster. Always full of humanity.

Our Neighborhood

Every store is part of a community, and we take our responsibility to be good neighbors seriously. We want to be invited in wherever we do business. We can be a force for positive action – bringing together our partners, customers, and the community to contribute every day. Now we see that our responsibility – and our potential for good – is even larger. The world is looking to Starbucks to set the new standard, yet again. We will lead.

Our Shareholders

We know that as we deliver in each of these areas, we enjoy the kind of success that rewards our shareholders. We are fully accountable to get each of these elements right so that Starbucks – and everyone it touches – can endure and thrive.

McDonald’s Corporate Responsibility = Values in Practice

For McDonald’s, corporate responsibility is about living our values each and every day. It’s about taking action, achieving results and always maintaining open lines of communication with our customers and other key stakeholders.

We’re determined to continuously improve our social and environmental performance. We work hard, together with our suppliers and independent restaurant franchisees, to strive toward a sustainable future – for our company and the communities in which we operate.

From the beginning, we’ve been a company committed to doing the right thing. Today, our values continue to be the foundation for who we are, what we do, and how we operate.

 

MCDONALD’S VALUES


We place the customer experience at the core of all we do
Our customers are the reason for our existence. We demonstrate our appreciation by providing them with high quality food and superior service, in a clean, welcoming environment, at a great value. Our goal is QSC&V for each and every customer, each and every time.

We are committed to our people
We provide opportunity, nurture talent, develop leaders and reward achievement. We believe that a team of well-trained individuals with diverse backgrounds and experiences, working together in an environment that fosters respect and drives high levels of engagement, is essential to our continued success.

We believe in the McDonald’s System
McDonald’s business model, depicted by the “three-legged stool” of owner/operators, suppliers, and company employees, is our foundation, and the balance of interests among the three groups is key.

We operate our business ethically
Sound ethics is good business. At McDonald’s, we hold ourselves and conduct our business to high standards of fairness, honesty, and integrity. We are individually accountable and collectively responsible.


We give back to our communities
We take seriously the responsibilities that come with being a leader. We help our customers build better communities, support Ronald McDonald House Charities, and leverage our size, scope and resources to help make the world a better place.

We grow our business profitably
McDonald’s is a publicly traded company. As such, we work to provide sustained profitable growth for our shareholders. This requires a continuing focus on our customers and the health of our system.

We strive continually to improve
We are a learning organization that aims to anticipate and respond to changing customer, employee and system needs through constant evolution and innovation.

MICROSOFT
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At Microsoft, our mission and values are to help people and
businesses throughout the world realize their full potential.




About Microsoft

Explore this About Microsoft Web site to find out how we are living our mission and values. For specific, product-related information, please go to http://www.microsoft.com.
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	Company Information
Learn about Microsoft's businesses, executives and directors, andcorporate governance. Also, get our contact information, locate asales office worldwide, see a company timeline, check out theVisitor Center, find out how to participate in the Microsoft Vendor Program, and how to do procurement.
	
	Investor Relations 
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	Corporate Citizenship
Every successful corporation has a responsibility to use its resources and influence to make a positive impact on the world and its people. Microsoft’s Global Citizenship Initiative is focused on mobilizing our resources across the company and around the world, to create opportunities in the communities where we do business, and to fulfill our commitment to serving the public good through innovative technologies and partnerships.

Microsoft Community Affairs provides training and tools that create the social and economic opportunities that can transform communities and help people realize their potential. Through our programs and our partnerships, Microsoft supports numerous projects and organizations around the world working to expand opportunities, and help improve digital inclusion, through technology access and training.
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Customer and Partner Experience
Ensuring a high level of satisfaction among our customers and partners is a core component of business at Microsoft. Customer and Partner Experience (CPE) is a company-wide strategy to increase customer satisfaction and improve experiences with our products, programs, and services. Through annual surveys and product feedback efforts like the Customer Experience Improvement Program, we continue to listen and respond to our customers and partners and are committed to improving their experiences with us.
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Legal and Corporate Affairs
Microsoft’s Legal and Corporate Affairs Group works on the cutting edge of business and regulatory issues around the world. Our diverse and multi-disciplinary team of legal, business and corporate affairs professionals operates from 57 locations in 40 countries worldwide.

Our Values

As a company, and as individuals, we value integrity, honesty, openness, personal excellence, constructive self-criticism, continual self-improvement, and mutual respect. We are committed to our customers and partners and have a passion for technology. We take on big challenges, and pride ourselves on seeing them through. We hold ourselves accountable to our customers, shareholders, partners, and employees by honoring our commitments, providing results, and striving for the highest quality.

DOLLAR GENERAL
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coRPoRATION
— Our Mission —
Serving Others

For Customers...A Beter Life
For Shareholders...A Superior Retum
For Employees. Respect and Opportunity

— Our Strategy ——

‘A customer-riven distributor of
consumable basics.

— Our Niche
Profitable smal stores
delivering convenience and value.

—— Our Values ——

Building our company with people:
+Who are committed to integrity

+ Whose maturity Is evident in their
self-assessment, sense of humor and
enthusiastic pursuit of our mission

+Who demonstrate respect for the dignity,
diversity and potentialof others

+ Who extend themselves for the
Dolar General family while crediting
others for success

Promoting leadership that resuls in team
creatiity, prompt, effective decision-making
and tough expense management.

Emphasizing strengths and learning from
our mistakes.

Rewarding the results of hard work and
striving to make It safe, simple, smart and fun

‘Seeking true success that nvoives.
mutual gain.




AIR FORCE

THE FIRST CORE VALUE: INTEGRITY FIRST
CLOSE XPRINT

 HYPERLINK "http://www.airforce.com/learn-about/our-values/" \l "print" 
The Airman is a person of integrity, courage and conviction.

Integrity is a character trait. It is the willingness to do what is right even when no one is looking. It is the moral compass, the inner voice, the voice of self-control and the basis for the trust imperative in today's military.

Integrity is the ability to hold together and properly regulate all of the elements of a personality. A person of integrity, for example, is capable of acting on conviction. A person of integrity can control impulses and appetites.

But integrity also covers several other moral traits indispensable to national service.

Courage

A person of integrity possesses moral courage and does what is right even if the personal cost is high.

Honesty

Honesty is the hallmark of the military professional because in the military, our word must be our bond. We don't pencil-whip training reports, we don't cover up tech data violations, we don't falsify documents and we don't write misleading operational readiness messages. The bottom line is: We don't lie, and we can't justify any deviation.

Responsibility

No person of integrity is irresponsible; a person of true integrity acknowledges his/her duties and acts accordingly.

Accountability

No person of integrity tries to shift the blame to others or take credit for the work of others. "The buck stops here" says it best.

Justice

A person of integrity practices justice. Those who do similar things must get similar rewards or similar punishments.

Openness

Professionals of integrity encourage a free flow of information within the organization. They seek feedback from all directions to ensure they are fulfilling key responsibilities, and they are never afraid to allow anyone at any time to examine how they do business.

Self-respect

To have integrity is also to respect oneself as a professional and a human being. A person of integrity does not behave in ways that would bring discredit upon himself/herself or the organization to which he/she belongs.

Humility

A person of integrity grasps and is sobered by the awesome task of defending the Constitution of the United States of America.
